Mar ket Resear chers Increasingly Believe Offshoring Helpsto Reduce Expenses

Up from 46% last year, 54% of all market research professionals now believe locating a portion of
their staff overseasis an effective way to reduce costs--but with mixed satisfaction levels.

Stamford, CT, February 12, 2008 --(PR.com)-- A recent survey conducted by MarketResearchCareers
reveals that one-third (33%) of all U.S. market research suppliers are currently engaged in
offshoring--locating a portion of their staff overseas to help reduce expenses. Surprisingly, suppliers are
not alone as nearly one in seven corporations (14%) also offshore a portion of their own market research
function in an effort to manage costs.

The 2008 edition of MarketResearchCareers Annual Survey of Market Research Professionals discloses
that nearly half (46%) of all market research professionals have knowingly used market research services
that were offshored. Among those, more than one-half (55%) were satisfied with their offshoring
experience while nearly one-quarter (27%) were not satisfied.

"With international call centers and the increasing use of online research, it makes sensefor U. S.
organizations to consider leveraging global workforcesto help manage expenses,” said Mike Carroll,
Director at MarketResearchCareers. "However, the need for local market knowledge and customer
service--particularly as related to language and time zones& mdash; must not be overlooked,” said Carroll.
The report aso reveals key attitudes toward offshoring, including:

Attitude Toward Offshoring: Percent of MR Professionals Agreeing

> Helpsto control the expense of conducting market research: 54%

> Erodes the quality of market research: 44%

> |s abad business practice: 30%

> Speeds delivery and turnaround of market research services. 25%

"As clearly communicated in the verbatim comments directly from market research professionals,
offshoring can be an effective and essential business strategy. However, not all research is a candidate for
offshoring and processes must be instituted to ensure the quality of the deliverables devel oped
out-of-country," said Carroll.

The research was conducted between January 9 and January 23, 2008 with 703 market research
professionals (both suppliers and buyers across all industries) completing an online survey. The survey

completion rate was 74.0 % and the aggregate data have a tolerance of +/- 3.7%.

To obtain the in-depth 51-page report, please contact:

Page 1/3

PR.com Press Release Distribution  Terms of Use



http://www.pr.com/
http://www.pr.com/
http://www.marketresearchcareers.com/marketresearchprosurvey2008.aspx
http://www.pr.com/press-releases
http://www.pr.com/terms-of-use

Mike Carroll

Director Sales & Marketing
1-800-872-5401

mcarroll @marketresearchcareers.com

About MarketResearchCareers
MarketResearchCareers is the career website with the most comprehensive database of resumes and jobs
focusing exclusively on the Market Research industry.

Visited monthly by one in three market research professionals in the United States and possessing the
resumes of more than 12,000 market researchers, MarketResearchCareersis your market research staffing
headquarters. See why so many corporate hiring managers, human resource professionals, market
research suppliers, and thousands of skilled researchers turn to MarketResearchCareers to fill market their
market research jobs.

Visit us on the web at http://www.marketresearchcareers.com or call us at 1-800-872-5401.
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Contact Information:
MarketResearchCareers

Mike Carroll

800-872-5401

mcarroll @marketresearchcareers.com
www.marketresearchcareers.com

Online Version of Press Release:
Y ou can read the online version of this press release at: http://www.pr.com/press-rel ease/71525
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