Collectors Eye Tequila Market - Voodoo Tiki Unites Tequila Loversand
Collectors

Tequila has found a new ally in the battle for the hearts of American consumers. Collectorsare
snapping up rare brands and collector edition bottles of the famous elixir faster than a spring
breaker can “ pop a tequila shooter.”

Lighthouse Point, FL, October 26, 2006 --(PR.com)-- Tequilais already the fast growing segment of the
distilled spirits industry, appealing to more 20 to 45 year olds than any other time in history. Premium
“Boutique” style tequilas, often produced at significant cost and lower profit margins than the large mass
produced “Chain Brands,” have become all the rage. In many cases the supply is far outstripped by the
demand which has resulted in a Tequila Collectors Market.

“Collecting has become another fun aspect of the overall hobby,” said John Taddeo, Voodoo Tiki Tequila
creator. “ Tequilafans and aficionados have become like the Indiana Jones of distilled spirits often visiting
many locations weekly to look for the latest arrivals. New products such as our Voodoo Tiki Tequila have
enjoyed brisk sales, often selling out within afew days of arrival. | bet the shops and bars that pay strong
attention to new and interesting products are doing very well.”

One such location is 67 Liquorsin Deerfield Beach Florida. Owner Joe Zemel was one of the first off
premise stores to carry the brand in the south Florida area and reports brisk sales.

“Tequila has been red hot at 67 Liquors and we offer atremendous selection,” said Zemel. “Voodoo Tiki
isone of our hottest sellers and sales continue to rise. Multiple bottle purchases have become very
common leading us to believe a collector market has developed.”

Voodoo Tiki Tequilais supplied in colorful, eye-catching bottles which are hand made by Taddeo's long
time personal friend - Glass artist Alehandro Nuramo. Each bottle contains an actual glass Voodoo Tiki
and is hand signed and numbered for authenticity. In addition, every bottle is labeled with one of
hundreds of possible “Magic Words.” Consumers can learn more about voodoo tiki magic words by
registering their bottle online at www.V oodooTiki.com.

However, popular packaging will only take a brand so far. First and foremost the tequila must hold up to
consumers well educated and discriminating pal ates.

“Raw materials and production cost us nearly five times the cost of the well advertised brands. | knew if |
was going to give fellow tequilalovers a beautiful package, that the tequila must be ultra-premium and
equally asimpressive,” said Taddeo. “ Sell through has been incredible and shops are reporting returning
customers, so things are looking very good.”

Consumers can learn more about VVoodoo Tiki, aswell as get a personalized Tequila University Diploma
at the website at www.V oodooTiki.com. An animated movie which tells the Legend of the Voodoo Tiki's
and avideo of how the bottles are made is also online.
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Contact Information:
Voodoo Tiki

D. DeCunzo
954-562-7767
VoodooTikiPR@aol.com
www.VoodooTiki.com

Online Version of Press Release:
Y ou can read the online version of this press release at: http://www.pr.com/press-rel ease/21037
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